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Internet Users in Asia

New e- domalns per hour
globally.

Source:
Statista
MarketingTech
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The coronian days have, unfortunately,
detoured the consumer purchases from
stores and shops to the websites and e-
stores. In developed countries, economy is at
halt since several days but the lockdown
appeared as an opportunity-cum-solution.

Total Population

Internet Users

5.19Bn

Mobile Phone Users

3.8Bn

Active Social
Media Users




COUNTRIES WITH LEADING DIGITAL FOOTPRINT
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People purchasing online
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Pakistan’s
Potential

National E-Population

220 Million

Internet Users

@ 76Mn People
i.e. 35% of total population

Growth 2019 vs 2018

burchasing online

44Mn People

i.e. 20% of total population

4’9‘ 44USD

Avg annual revenue per
online Transaction- USD
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PERCENTAGE OF MEN
MAKING ONLINE
TRANSACTIONS

12%

PERCENTAGE OF WOMEN
MAKING ONLINE
TRANSACTIONS
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Would the Strategy Continue Post-COVID?
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“E-commerce flies during COVID-19 as
Italy goes up by+ 82'3%” i Increase in a ownioads
7 ll'u% :)ver the first ?v?odweelis gf

Nielsen: "Dato in linea con il trend della settimana scorsa” _ :
Higherthanthe 3 February.
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; South ; e-commerce firm Coupang
§stretched by order surge as Covid-19 cases jump

Friday, 06 Mar 2020
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By Joyce Lee and Heekyong
Sl] Yang
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17.5%

Global retail ecommerce
sales are expected to
increase till 2021
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Source:
akanews.it
TheStar.com
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A delivery man for Coupang wearing a mask to prevent contracting the coronavirus as he checks an
address on his route in Incheon, South Korea. — Photos: Reuters




Staying Safe : Online Purchasing on Rise
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Internet Users in Select Countries Who Have Avoided
crowded Public Places to Protect Themselves from

.
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In countries like China, UK, USA, Singapore,
Thailand etc. the pub shifted to online
distancing for

sp
o 14%
COVID-1 e

Note: ages 18+, in the past 2 weeks
Source. YouGov, March 3, 2020
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Digital Ad Spending, by Country » " - b
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Asia-Pacific
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Purchases under Consumer
Ecommerce Categories during 2019,

The in U.S. Dollars
Ecommerce $932Mn  $429 Mn

Fashion Electronics &

BaS ket & Beauty Physical Media

Pakistan’s Local Spending

$185 Mn $168 Mn
Food & Furniture &
Personal Care Appliances
$227 Mn $3.71 Mn
Toys Travel
(Including

Accommodation)

$39 Mn $121 Mn

Digital Video
Music Games
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